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THE ETHICS MANDATES
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By Michael Palmer, J.D., Ph.D.

This new book

summarizes the ethics requirements of the Federal Acquisition
Regulation,

describes how to develop a Code of Business Ethics and
Conduct,

includes a guide to developing a Business Ethics Awareness
and Compliance Program and Internal Control System,

contains the complete text of the FAR ethics mandates, and

provides links to useful resources for achieving compliance
with the ethics program mandate.

K‘If you want to do business with the \
federal government, you have to be an
ethical company, and you have to have
policies, programs and practices in place

to make that real.”

Richard Cellini
\ Integrity Interactive /




The Ethics Mandates of the FAR

Complying with the Ethics Mandates was written for

Lawyers, accountants, and consultants who advise or represent companies

that do business with the United States.

Ethics and Compliance Professionals whose companies do

business with the United States or would like to.

Business leaders seeking to do business with the United

States.

Government officials wanting to know more about the FAR

ethics mandates.
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